
 

Anant Webtics Digital Marketing Course Syllabus  

Module 1: Introduction to Digital Marketing 

●​ What is Digital Marketing?​
 

●​ Difference between Traditional and Digital Marketing​
 

●​ Importance & Scope of Digital Marketing​
 

●​ Types of Digital Marketing Channels​
 

●​ Understanding the Customer Journey​
 

●​ Latest Trends & Career Opportunities​
 

 

Module 2: Website Planning and Creation 

●​ What is a Domain and Hosting?​
 

●​ Choosing Domain Name & Hosting Provider​
 

●​ Installing WordPress / Website Builder Setup​
 

●​ Designing a User-Friendly Website​
 

●​ Understanding UI/UX Basics​
 

●​ Integrating Plugins and Analytics​
 

 

Module 3: Search Engine Optimization (SEO) 

A. Basics of SEO 

●​ What is SEO and How Search Engines Work​
 



 

●​ Types of SEO: On-Page, Off-Page, and Technical​
 

●​ Keyword Research (Tools: Google Keyword Planner, Ahrefs, Ubersuggest)​
 

●​ SEO Terminology​
 

B. On-Page SEO 

●​ Title Tags, Meta Descriptions, and Header Tags​
 

●​ Image Optimization (Alt Tags, Compression)​
 

●​ Internal Linking & URL Optimization​
 

●​ Content Optimization​
 

C. Off-Page SEO 

●​ Backlink Building Techniques​
 

●​ Guest Posting & Blog Commenting​
 

●​ Social Bookmarking​
 

●​ Influencer Outreach​
 

D. Technical SEO 

●​ Sitemap & Robots.txt​
 

●​ Website Speed Optimization​
 

●​ Mobile Friendliness​
 

●​ HTTPS and SSL​
 

●​ Fixing Crawl Errors​
 

E. SEO Tools 

●​ Google Search Console​
 



 

●​ Google Analytics​
 

●​ SEMrush / Ahrefs / Moz​
 

 

Module 4: Content Marketing 

●​ What is Content Marketing?​
 

●​ Content Strategy & Planning​
 

●​ Blog Writing & Optimization​
 

●​ Types of Content (Articles, Videos, Infographics, Podcasts)​
 

●​ Copywriting Techniques (AIDA, PAS)​
 

●​ Content Calendar Creation​
 

●​ Tools: Grammarly, Canva, BuzzSumo​
 

 

Module 5: Social Media Marketing (SMM) 

●​ Introduction to SMM​
 

●​ Understanding Facebook, Instagram, Twitter (X), LinkedIn, Pinterest, YouTube​
 

●​ Social Media Strategy & Planning​
 

●​ Creating & Managing Business Pages​
 

●​ Organic vs Paid Social Media​
 

●​ Social Media Analytics​
 

●​ Tools: Meta Business Suite, Buffer, Hootsuite, Canva​
 

 



 

Module 6: Search Engine Marketing (SEM) / Google Ads 

●​ Introduction to Paid Advertising​
 

●​ Google Ads Account Setup​
 

●​ Campaign Types: Search, Display, Shopping, Video​
 

●​ Keyword Match Types​
 

●​ Ad Copywriting​
 

●​ Bidding Strategies​
 

●​ Quality Score Optimization​
 

●​ Conversion Tracking​
 

●​ Remarketing Campaigns​
 

 

Module 7: Email Marketing 

●​ Importance of Email Marketing​
 

●​ Building Email Lists (Ethical Ways)​
 

●​ Email Automation Tools (Mailchimp, Sendinblue, ConvertKit)​
 

●​ Designing Attractive Email Templates​
 

●​ Segmentation and Targeting​
 

●​ A/B Testing Emails​
 

●​ Analyzing Open and Click Rates​
 

 

Module 8: Affiliate Marketing 



 

●​ What is Affiliate Marketing?​
 

●​ How It Works & Major Networks (Amazon, ClickBank, CJ, etc.)​
 

●​ Choosing Profitable Niches​
 

●​ Tracking & Analytics​
 

●​ Creating Affiliate Blogs & Landing Pages​
 

●​ Strategies to Increase Conversions​
 

 

Module 9: Influencer Marketing 

●​ Who are Influencers?​
 

●​ Identifying and Approaching Influencers​
 

●​ Collaboration Strategies​
 

●​ Influencer Marketing Platforms​
 

●​ Tracking and ROI Analysis​
 

 

Module 10: Video Marketing 

●​ Importance of Video in Marketing​
 

●​ YouTube Channel Setup & Optimization​
 

●​ Video SEO​
 

●​ Creating Engaging Video Content​
 

●​ Tools: InVideo, Canva Video, CapCut​
 

●​ Running YouTube Ads​
 



 

 

Module 11: Web Analytics 

●​ Understanding Website Metrics​
 

●​ Google Analytics Dashboard Overview​
 

●​ Setting Goals and Funnels​
 

●​ Audience, Acquisition, and Behavior Reports​
 

●​ Tracking Conversions and Events​
 

 

Module 12: Online Reputation Management (ORM) 

●​ What is ORM?​
 

●​ Managing Brand Image​
 

●​ Handling Negative Reviews​
 

●​ Tools: Brand24, Google Alerts​
 

●​ Case Studies of Successful ORM​
 

 

Module 13: E-Commerce Marketing 

●​ Introduction to E-Commerce Platforms (Shopify, WooCommerce)​
 

●​ Product Listing Optimization​
 

●​ E-Commerce SEO​
 

●​ E-Commerce PPC Campaigns​
 

●​ Conversion Rate Optimization​
 



 

 

Module 14: Mobile Marketing 

●​ What is Mobile Marketing?​
 

●​ SMS & Push Notification Marketing​
 

●​ App Store Optimization (ASO)​
 

●​ Mobile Ad Formats​
 

●​ Location-Based Marketing​
 

 

Module 15: Marketing Automation & AI Tools 

●​ What is Marketing Automation?​
 

●​ Tools: HubSpot, Zapier, ManyChat, ChatGPT​
 

●​ Using AI for Content Creation, SEO, and Ads​
 

●​ Chatbots for Marketing & Support​
 

 

Module 16: Digital Marketing Strategy & Planning 

●​ Building a Complete Marketing Plan​
 

●​ Setting SMART Goals​
 

●​ Budgeting and ROI Measurement​
 

●​ Competitor Analysis​
 

●​ Reporting and Performance Tracking​
 

 



 

Module 17: Freelancing and Career in Digital Marketing 

●​ Building a Personal Brand​
 

●​ Creating a Digital Marketing Portfolio​
 

●​ Freelancing Websites (Upwork, Fiverr, Freelancer)​
 

●​ Resume & Interview Tips​
 

●​ Certifications to Boost Your Career (Google, HubSpot, Meta, SEMrush)​
 

 

Optional Add-on Modules 

●​ Dropshipping & Shopify Store Setup​
 

●​ Local SEO for Businesses​
 

●​ Podcast Marketing​
 

●​ Growth Hacking Techniques​
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